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Business Ethics: Ethical Decision Making and Cases Book Report.
Introduction.
The book “Business Ethics: Ethical Decision Making and Cases Book” was written by O. C. Farrell, John Fraedrich, and Linda Farrell. The book was officially published by the Cengage Learning in the year 2013. The book has 20 well develop chapters which present all the content in 576 pages. The book “Business Ethics: Ethical Decision Making and Cases Book” is among the most appealing and the most selling business related books. The authors of the book were highly fascinating to develop this interesting book since 1990, in the context of business and economic matters based on how a business could be successfully conducted as well as what types of choices or strategies must be taken to strengthen a business. 
This book is quite informative in that it poses essential knowledge in business, the developers seem to be very much informed about the business and market, and they tend to show an understanding on how an organization can inevitably access effective market performance by following ethics (Ferrell, Fraedrich, & Ferrell, 2013). Reflecting on the authors’ bibliographies, the book comes out as a highly interesting tool in the business world due to the authors’ proficiency; for instance, the author, O.C. Farrell has an adorable profile in that he has significantly contributed to more than 20 books in addition to 100 articles concerning business purposes.
The Main Body.
Overall, the book is very much educative and appealing to read, more so to those who are on the verge of starting a new business as well as people who are focused to ensure the success of their business. The book is very useful in helping people to gain thorough knowledge about business ethics, the how of ethical decision making by business managers, application of managerial frameworks, making successful business plans, and ethical programs in the context of business (Ferrell et al., 2013). The book sheds light on the necessities of a good business setting affiliated with the proper decision making, an aspect which permits all aspects of business process, purposes, as well as the most appropriate practices in the business. More importantly, the book avails varied tactics which can be effectively applied in making core business initiatives, an aspect which is paramount towards organizational goals and success. 
Analytically, the book offers accurate discussions as well as examples of the leading business organizations based on how they attain success. The book complements its content with twenty original cases which are very informative and they help the reader to gain knowledge the how to develop the most effective steps that need to be put in place in an effort to rip maximum benefits from the business while offering the most appropriate services to customers (Ferrell et al., 2013). In my conviction, the book is very much educative to those who have an interest in starting a new business. It stands a chance to educate students and grant them an opportunity to apply their best knowledge from the book as needed in the market. 
From another point of view, the book offers successful business plans which enlighten the reader about the importance of ethics in business. In this setting, the book shares an implication that ethics in business can be adequately shared or integrated with coming up with useful; ethical decisions (Ferrell et al., 2013). From the authors understanding, customers, shareholders, suppliers, as well as other people affiliated to the business are core stakeholders of the company and hence essential pillars of any organization (Ferrell et al., 2013). Herein, they share the understanding that stakeholders avail a variety of tangible and intangible services to any business organization, thus encouraging sustainable and long-term business growth. 
The book also illustrates the theme of collective and social responsibility of the business from an ethical basis. Herein, the book illustrates that it is the ethical mandate of business organizations to offer adequate care for its customers in an effort to ensure maximization of social benefits to the society while alleviating risks to the society (Ferrell et al., 2013). In reflection of this motif, social responsibilities could be threatened by interconnected ethical patterns such as security issues, customer protection, corporate governance, and the issue of social sustainability. Hence, it is the responsibility of directors to avoid ethical misconduct in the organization (Ferrell et al., 2013). For that reason, there is a need for every organization to be supported with effective leadership to ensure maintained organizational ethics and accountability. 
More importantly, the authors are highly interested in the theme of business maintenance. They underscore that to maintain a business; there is a need to value the chief stakeholders. Also, there is a need to subscribe to the importance of business ethics through practices such as accomplishing the business objective, practicing honesty, integrity, and fairness (Ferrell et al., 2013). The authors posed that services based on fairness, equity, equality, morality can motivate the employees and customers to stay motivated, if the employees, know that they are getting the incentives and appreciation based on fairness, then they will stay motivated, and work hard for the attainment of the goal, they will respect their organization and business will face no difficulties or issues. 
The authors underscored the importance of the theme of organizational intelligence. They argued that organizational intelligence is very vital in that it makes businesses to remain very much aware of the immediate business situations, political situations, market conditions, and socioeconomic aspects among others since they are prone to changes. There is a need for organizations to be reflective of essential tricks on how to play in the market while addressing issues such as hacking and other forms of cybercrime which affect the wellbeing of a business. It is worth to note that segregating one aspect of business intelligence might lead to the organization’s failures.
Another theme is that of environmental scanning. According to the authors, one needs to carry out a thorough evaluation of the anticipated business environment, the probable marketing programs, and sources of finance among others thus forming a basis for business success. Also, the authors underscored the theme of the business decision making the process as an important tool of any organization. As argued, decision-making is helpful in accomplishing the goals of an organization (Ferrell et al., 2013). According to the authors, many organizations have failed in attaining their goals due to lack of focus on making proper strategies. For many managers, making a profit is the ultimate goal of their business.
Summary.
The book is quite reflective of the many ethical needs in the business world. The book has shared on how a business could be ethically maintained to access success.  The authors enlightened on the need to value customers and all business stakeholders since they offer tangible and intangible support to business. The book gives thorough emphasis to the theme of social responsibility as well as ethical decision making as key tools for attaining business success, winning customers’ loyalty, and making a good reputation in the market (Ferrell et al., 2013). In more concentric terms, the book poses essential knowledge to businesspersons on how to attain a good business culture as well as cultivates organizational success via effective completion of the organizational goals. The strength of this book is that it offers adequate knowledge of basic strategies on how businesses can be maintained, the need for stakeholder’s value, and the necessity for business intelligence.  However, the book fails to underscore on the importance of employees in every functional organization despite them being key players. Overall, the book avails sensitive knowledge which is quite applicable in the business world. I highly recommend this book to all businesspersons who are eager to start and run business since it is core for business success.
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